2025 Digital Case Study - Glenn Heights

Building Influence, Not Just Impressions
GLENN HEIGHTS

ISN'T IT TIME T0 PUT
RESIDENTS FIRST?

GLENN HEIGHTS:

SHOULDN'T WE BRING A GROCERY
STORE TO GLENN HEIGHTS BEFORE
PASSING COUNCIL PAYCHECKS?

WHAT ABOUT
HOMESTEAD EXEMPTIONS
INSTEAD OF
COUNCIL PAYCHECKS?

SIGN THE PETITION
TODAY!

EARLY VOTE: O0cT 20TH-318T, 2025

ELECTION DAY NOVEMBER 4, 2025 EARLY VOTE: OCT 20TH-315T, 2025
ELECTION DAY NOVEMBER 4, 2025

SIGN TODAY
SIGN TODAY ‘

Case Study by Will Busby | Political Strategist & Digital Communicator - October 20, 2025

EARLY
VOTING

10/20/ 2025
T O
10/31/2025

LEARN MORE:

WIWWW.GLENNHEIGHTSEUTURE.COM



The Challenge

Glenn Heights is a small city of How do we educate the public
Glenn Heights was facing a roughly 25k people, split between about the propositions and
high-stakes local election: bonds, Dallas and Ellis County. It's always political climate in Glenn Heights
charter amendments, and been small town politics. without forming a specific pac
questions of trust in leadership. Propositions were pushed onto and without specifically telling
Voters were confused. the November 2025 ballot, and someone to vote for or against a

only one side was being told. candidate or ballot measure.

Messaging was one-sided. The
goal: cut through the noise, give
voters facts, and spark
accountability without telling
them how to vote.

Glenn Heights Future was formed
to give the facts on the other side.




The Strategy

We Built A Conversation

GLENN HEIGHTS

COUNCIL PAY
LONGER TERMS
BONDS & TAX INCREASE
...ON YOUR NOVEMBER BALLOT.

EARLY VOTE: OcT 20TH-31sT, 2025

ELECTION DAY: NOVEMBER 4, 2025  LCARNMORE

¥

The Forward Four

" Residency Questions.
" Charter Appointments.
" Forward Four Slate.
Glenn Heights Deserves
Transparency & Truth.

Sl NCE

Is integrity silence until the public asks

questions, or is it being honest from the start?

Did You Know?

THE BUDGET JUMPED
FROM $26.2M T0
930.TM IN JUST ONE
VEAR - A 34%
INGREASE.

We Can Do Better.

o By W sty

The Approach:

° Built Glenn Heights Future as a neutral, data-driven local
info hub.

° Created a multi-channel persuasion system:
o Facebook Reels & posts for storytelling
o Website for deep-dive issue explainers
o Email blasts to 4,000 registered voters
o Nextdoor for community-level visibility

° Message tone: transparent, factual, and relatable.

Tagline:

“Don’t tell voters how to vote. Give them the
information to decide for themselves.”

“We built trust by telling the truth and letting the
numbers speak for themselves.” - Will Busby



Results

Glenn Heights Future
September 30 at 7:00AM - @

The most important election in Glenn Heights history is here.... See more

Glenn Heights Future
October 15 at 9:29AM - @

Glenn Heights, did you open your tax bill? Is this what fiscal responsibility looks like?

Glenn Heights: Did
You Open Your
Property Tax Bill
This Week?

L R — & o @

Glenn Heights Future
October 14 at 8:06 AM - &

The "Go-To Team" says they are "keeping taxes low".. See more

KEEPING TAKES LOW?

RROBERTY

2025 Tax Bill
&Rate

Go-ToTeam’s
Broken Puzzle?

Base Tax Balance
Taxing Jurisdictions included in this statement:

2025 Adopted Rate: The Voter-
Approval Rate - the highest
allowed by law without asking
voters.

That's not “keeping it low.”
That’s maxing US out.

If that’s “keeping taxes low,”
what does a tax hike look like?
Check your bill.

Ask the questions.

Glenn Heights: Are we buying this?
Early Vote: October 20™" - 31st.

Glenn Heights Future

October 16 at 7:42AM - @
New day, same déja vu. The Go-To Team just discovered the grocery store problem, the tax
problem, and, get this: infrastructure.... See more

Now The Go-To Team
Cares About Infrastructure?

Isn’t it interesting how = &
» o0:01/034 & . @




September 1, 2025 - October 19, 2025

Engagement Metrics (Sept 1 — Oct 20)

e 70,139 Facebook views in GEO Targeted Glenn
Heights (+5,000%)

e  83% of viewers = non-followers

e 1.1K total website visits | 923 unique visitors

e 171 form submissions (28.9% conversion rate)
e Primary source: Facebook (68% of total traffic)

e Top content: “Keep Taxes Low” page — 600 views,
3:21 avg time on page

Total test spend: $260 (pilot project)

Demonstrated model scalability for
campaigns with budgets from $2,500 to
$25,000.



LLICRELGEVEYY

“In 45 days, one independent operator reached more voters and drove more engagement than campaigns spending thousands.
That's the power of smart, efficient digital strategy.”

Key Lesson:
Transparency + Accountability + Precision Targeting = Persuasion

Political Strategist | Consultant | Communicator

Will Busby is an experienced political consultant known for developing efficient, data-backed campaigns that connect
message to movement. His work blends storytelling, analytics, and real-world strategy to help candidates, PACs, and
causes achieve results that last beyond Election Day.

Phone: 214-886-5115 | Email: WilliamBusby2015@gmail.com



